





~ HIGHLIGHTED PROJECT

2:m0 CLIENT: FLIPPER TEMPLE (ATLANTA, GA)
: INDUSTRY: NON-PROFIT/MUSIC

W W DURATION: OCT. 2024 - OCT. 2025

AFRICAN METHODIST EPISCOPAL
CHURCH

Objective: Execute a celebratory concert with an award—winning
artist to introduce the church's new pastor and vision.

Services Delivered: Artist procurement, end-to-end event
production, and paid media campaigns across Google, Facebook,
Instagram, and radio.

Results:

700+ 69%

Social media

Paid ticket attendees
engagement lift

Secured gospel artist Kierra Sheard-Kelly - Strengthened civic,
media, and faith partnerships




HIGHLIGHTED PROJECTS

= CLIENT: FAME OAKLAND
2 INDUSTRY: NON-PROFIT/MUSIC
DURATION: JUNE 2023 TO MARCH 2024; JULY 2024 - MARCH 2025

A

FAME

Objective: Produce a three-day community commemoration event
series with award-winning talent and manage all event
communications.

Services Delivered: Crisis communications, talent booking, artist
relations, sponsorship activation, gifting experience curation, and
paid media strategy across digital, print, and radio.

Results:

1K

$200K @ $50K B 58%

Community
Donations

Social
media lift

Attendees Corporate

Sponsorships

Earned coverage across major local and national outlets - Mobilized
elected leader participation

Event Production




HIGHLIGHTED PROJECTS

CLIENT: ALAMEDA COUNTY
INDUSTRY: PUBLIC SECTOR/GOVERNMENT
DURATION: OCT. 2025 - JUNE 2026

Objective: Lead strategic social media outreach for the Alameda
County Reparations Commaission.

Services Delivered: Digital strategy, campaign graphics design,
online community engagement, and coordination with county
agencies.

Results:

82% R33K 54% M%$0.25

Event Cost

registration per link click
boost

Social Ad impressions
media lift (30-Day)

Expanded public engagement around the Commission's work
an community process

Reparations
I.'is1ening Session




HIGHLIGHTED PROJEGTS

m CLIENT: EDEN HOUSING

EDEN INDUSTRY: HOUSING/GOVERNMENT
HOUSING  DURATION: FEB. 2024 - OCT. 2024

Objective: Design and execute a comprehensive community
engagement strategy supporting the 77th & Bancroft Housing
Project in Oakland, CA.

Services Delivered: Community outreach strategy, direct mail
communications, public meeting coordination, and ongoing
stakeholder engagement in partnership with Eden Housing Black
Cultural Zone, and California Affordable Housing Initiatives, Inc.

Results:

15,000

Residents reached
through direct

outreach campaign

Developed project communications for direct mail outreach - Coordinated public meetings - Facilitated consistent
stakeholder engagement across the development process




HIGHLIGHTED PROJEGTS

CLIENT: TREVA REID
INDUSTRY: POLITICAL CAMPAIGN
DURATION: 2020; 2022

Objective: Lead communications and media relations for Treva
Reid's successful Oakland City Council bid and subsequent mayoral
campaign.

EAST DAKLANID
FORWARD

Services Delivered: Earned media strategy, media relations,
messaging and talking points development for public engagements,
and social media strategy for consistent cross-platform
communications

Results:

76,000

District residents

reached through

campaign outreach

Increased volunteer engagement - Secured major endorsements - Strengthened campaign visibility
and community support across two successful races




STRATEGIC COMMUNICATIONS

e Narrative strategy
e Executive messaging
e Media training

AREA OF
EXPERTISE

EXTERNAL AFFAIRS

e Government relations strategy
o Stakeholder engagement
o Community impact campaigns

PUBLIC RELATIONS

e Talent partnerships

e Event strategy
e Crisis Communications
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