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HIGHLIGHTED PROJEGTS BRAND NARRATIVE COMMUNICATIONS

CLIENT: FAME OAKLAND
INDUSTRY: NON-PROFIT/MUSIC
DURATION: JUNE 2023 TO MARCH 2024; JULY 2024 - MARCH 2025

TKG was retained by FAME Oakland to lead “Up From the Ashes,” a public relations and event campaign
following a devastating fire that destroyed the church. TKG produced a three-day series of community
events—including a festival, fire anniversary commemoration, and a concert headlined by an award-
winning artist—drawing approximately 1,000 attendees. The firm booked talent, managed artist
relations, coordinated sponsorship activations and curated gifting experiences.

The campaign secured $200,000 in corporate sponsorships, generated $50,000 in community

donations, earned coverage across major local and national outlets, increased social media engagement
by 58%, and mobilized participation from elected leaders, supported by a paid media strategy across
digital, print, and radio.




HIGHLIGHTED PROJEGTS BRAND NARRATIVE COMMUNICATIONS

CLIENT: ALAMEDA COUNTY
INDUSTRY: PUBLIC SECTOR/GOVERNMENT
DURATION: OCT. 2025 - JUNE 2026

TKG was retained to lead strategic social media outreach for the Alameda County Reparations
Commission. The firm directed digital strategy, designed campaign graphics, and coordinated online
engagement in partnership with county agencies.

The campaign increased social media presence by 82%, boosted event registrations by 54%, delivered
total 707,000 targeted ad impressions, and expanded public engagement around the Commission’s work
and community process.
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HIGHLIGHTED PROJEGTS BRAND NARRATIVE COMMUNICATIONS

CLIENT: EDEN HOUSING/ BLACK CULTURAL ZONE
INDUSTRY: GOVERNMENT/GOVERNMENT
DURATION: FEB. 2024 - OCT. 2024

In partnership with Eden Housing and California Affordable Housing
Initiatives, Inc., the Black Cultural Zone Community Development
Corporation is advancing the 77th & Bancroft Housing Project in
Oakland, California. TKG was retained to design and execute a
comprehensive community engagement strategy supporting the
development.

TKG led outreach to 15,000 residents, produced and distributed
project communications, coordinated public meetings, and facilitated
consistent stakeholder engagement to ensure the community
remained informed and actively involved throughout the
development process.
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CLIENT: FLIPPER TEMPLE (ATLANTA, GA)
INDUSTRY: NON-PROFIT/MUSIC
DURATION: OCT. 2024 - OCT.2025

TKG was retained by Flipper Temple AME Church to lead
the formal introduction of its new pastor to Atlanta’s
civic and community leadership, anchored by a
celebratory concert featuring an award-winning gospel
artist. TKG led artist procurement, event production,
and media relations for the engagement.

The event drew 700+ attendees, secured advertising
across major Atlanta radio stations, and increased
social media engagement by 69%, significantly
amplifying the church’s visibility and community
presence.
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HIGHLIGHTED PROJECTS BRAND NARRATIVE

COMMUNICATIONS

CLIENT: TREVA REID
INDUSTRY: POLITICAL CAMPAIGN
DURATION: 2020; 2022

) Q

TKG was retained by Treva Reid to lead communications and media " T ETE
relations for her successful City Council bid and later mayoral 2" R171 RRIL
campaigns. TKG developed and executed media strategy, drafted 1HRAI 4] l
messaging and talking points for public engagements, and i
managed social media to ensure consistent, impactful
communications across platforms.

The work supported outreach to 76,000 District residents,
increased volunteer engagement, and helped secure major
endorsements, strengthening the campaign’s visibility and

community support. Friend --

| hope you are healthy and safe during these unparalleled times and are finding
ways to connect with your loved ones. We grow in strength, together.

My family has felt the weight of grief and impact of COVID-19, with the loss of loved
ones and employment. We are holding each other up more during these challenging
times.

We are all adjusting to a new normal as a result of COVID-19, and without an
immediate end in sight, we must continue working to move our community forward.

| know it's not easv. Please reach out if vou are in need of sunnort.
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Treva Reid
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| hope you received my latest newsletter. If not
Sign up today at www.reidforoakland.com/join
and be the first 1O receive important cCampagn
updates!

#ReidforOakland
#TrevaReidforOaklandCityCouncil
#EastOaklandForward

&) Q
iy Like

% Sheryl Gramt
L SN SN SN SN )

g



% |

AFRICAN METHODISY EMSCOPAL
CHURCH

" "B ELIJAH TEses
MOREHOUSE COLLEGE N SHAFAH

830 WESTVIEW DR., SW
ATLANTA, GA 30314

fal1’="ATIal



- STRATEGIC
COMMUNICATIONS

- Narrative strategy
- Executive messaging
« Media training
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EXTERNAL
AFFAIRS

« Government relations
strategy

« Stakeholder
engagement

« Community impact
campaigns

PUBLIC
RELATIONS

- Talent partnerships
- Event strategy
- Brand storytelling






