
Company Overview

The Kwamilele Group is a cutting-edge public relations and strategic engagement firm that partners 
with government entities, artists, and public and private companies to design and deliver 
comprehensive campaigns that elevate and protects brands, shape public perception, connect 
audiences worldwide.

Highlighted Projects

“Atlanta Re-Introduction”

Client: Flipper Temple AME 
Church
Industry: Non-Profit
Duration: Oct. 2024 - Mar. 
2025

With the installment of its new pastor, Flipper Temple retained The 
Kwamilele Group to lead its formal introduction to Atlanta 
leadership and organize a celebratory concert featuring an award-
winning gospel artist. The scope of work encompassed artist 
procurement, full event management, and media relations. The 
event drew more than 700 attendees and secured media 
advertising on major radio stations, significantly amplifying visibility 
for the church.

“77TH & BANCROFT”  
HOUSING DEVELOPMENT

Client: Black Cultural Zone
Industry: Non-Profit
Duration: Summer/Fall 
2024

In partnership with Eden Housing and the California Affordable 
Housing Initiatives, Inc., the Black Culture Zone is advancing the 
77th and Bancroft Housing Project in Oakland, California. The 
Kwamilele Group (TKG) was retained to develop and execute a 
comprehensive community engagement plan. This scope of work 
encompassed the preparation and distribution of project materials, 
the coordination of public meetings, and the facilitation of 
consistent communication to ensure that community members 
were fully informed and engaged throughout the development 
process.



“UP FROM THE ASHES”

Client: FAME Oakland
Industry: Non-Profit
Duration: June 2023 to 
March 2024; July 2024 - 
March 2025

The Kwamilele Group was retained by FAME Oakland to plan and 
execute a comprehensive public relations campaign following a 
devastating fire that destroyed the church. The scope of work 
included the development and implementation of a three-day, 
community-centered series of events, featuring a community 
festival, a fire anniversary commemoration, and a concert 
headlined by an award-winning artist. The campaign raised $200k 
in sponsorships,  $50,000 in direct community donations towards 
the rebuild, generated coverage and interviews across all major 
local news outlets, increased social media engagement by 25%, 
and secured meaningful participation from elected leaders — 
strengthening both community morale and public support for 
FAME Oakland’s rebuilding efforts.

“Treva Reid for Oakland City 
Council; Mayor of Oakland”

Client: Treva Reid
Industry: Politics
Duration: 2020; 2022

The Kwamilele Group was retained by Treva Reid to manage 
communications and media relations for both her City Council and 
Mayoral campaigns. The scope of work included developing and 
executing media strategies, drafting talking points for all public 
engagements, and overseeing social media management to 
ensure consistent, impactful messaging across platforms.
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